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MDF-The wood of the future

Lorem ipsum

Dear Friends,
In an endeavour to move with 
the times, we constantly 
reimagine our business and 
identify opportunities to scale 
up. This quarter, yet again, we 
have taken initiatives to increase 
our business growth curve.

THE HIGHLIGHTS
INTRODUCED

THE UPGRADED
LOW EMISSION
PREMIUM PLUS

The pandemic has made us change our ways and habits. From 
the last couple of years, most of the population has spent time 
at home to avoid dangers that lurk outside. But our customers 
barely pay attention to health hazards that exist in their homes 
in the form of impure air- the furniture emits poisonous fumes 
that are harmful for health. Therefore, we introduced Low 
Emission Premium Plus at no extra cost. It has been priced at 
the same level as its predecessor Premium Plus. The primary 
beneficiary of this upgrade is the consumer who gets all the 
features of Premium Plus that make it one of the best boards 
available in the market- along with being durable, moisture 
resistant, borer & termite resistant, versatile. The latest range 
also excels in being safe and healthy by confirming to E1 grade 
standards.

PRINT MEDIA COVERAGE



LOW EMISSION PREMIUM PLUS 
ON SOCIAL MEDIA
The launch of Low Emission Premium Plus took to social media with a 
series of posts promoting #LowEmissionHighHealth, and highlighting 
product advantages in lifestyle situations.

BRANDING ON BOARDSIn order to make the 
upgrade visible at every 
front wherever the latest 
Low Emission Premium 
Plus Boards are used, 
the branding was printed 
on the boards itself. It 
will help us achieve TOM 
recall amidst the builder, 
carpenter/ OEM 
community.



The COVID-19 pandemic had remarkably extended the average time spent watching TV 
last year. There was a sizable growth in ad volume across all genres with news witnessing 
the highest growth. We continued our Premium Plus TVC on the leading new channels at 
prime time slots.

THE FORMER PREMIUM 
PLUS CONTINUED TO 
RIDE THE WAVES ON TV, 
LAST YEAR



Along with print ads, we leveraged 
earned media and rolled out PR 
articles on Premium Plus. The 
positive brand stories appeared in 
the editorial section of Architectural 
Digest, Elle Decor, Ply Reporter and 
Ply Insight magazines

MADE
WAVES
THROUGH
PRINT
CAMPAIGN



ROBUST
GROWTH
WITH
DIGITAL
MARKETING

Premium Plus
#YehHaiJahanNoTensionWahan
Through the campaign #YehHaiJahanNoTensionWahan 
on digital, the brand showcased that Premium Plus is 
highly rugged and can withstand daily exposure to 
unfavourable situations. Its superior technical features 
provide strength and durability even under harsh 
conditions, highlighting how it is an all-rounder in terms 
of its application, features, and benefits it offers.
Campaign ran on Facebook & Instagram
Over 5,44,133 Campaign Reach
Over 31,857 Engagement
Youtube Views 7,374,370

#RangeenGhar Contest
The brand intends to accentuate the beauty of spaces 
and create something wonderful & eye-catching with 
its offering of a wide range of shades and colors to 
choose from. Therefore, on the occasion of Holi, 
Century Prowud encouraged people to celebrate their 
#RangeenGhar via a contest where we asked people 
to share the most colorful corner of their home with the 
most vibrant furniture to win a surprise gift voucher 
from Century Prowud.
Contest on Facebook & Instagram
Over 319,648 Reach
Over 50,760 Engagement
Participation Entries 260+



We believe dealers possessing 
branded material can engage with 
the company and its customers 
more. To increase brand visibility 
at ground level and motivate our 
dealer network, we distributed 
following merchandise:

RAMPED-UP
VISIBILITY
AT RETAIL

Pocket Calendar

Writing Pad



Transportation Flanges

Installed 250 Flanges at premium locations all across India

New Year Calendar



Follow us on: | centuryprowud.com

ENGAGED
THE CARPENTERS
Organised a Carpenters’ Meet in North India to keep them 
updated about the Century Prowud products, so they are well 
equipped to sell our products.


